


ABOUT THIS WHITEPAPER

Social Connections: Friends, Likes, Followers, Fans and Subscribers

As if things are not confusing enough for many in the social media marketing space, 

Facebook has made a move that is redefining what companies call their Facebook 

ñFriends.ò Previously on Facebook people had ñFriendsò and companies and 

organizations had ñFansò who were connected to their ñFanò pages.  Now Facebook is 

calling people who ñFriendò a company or organization a Facebook ñLike.ò  For the 

purpose of this white paper we are going to use the terms Fans, Friends and Likes 

interchangeably. The reality is that when a person now ñLikesò your page, or ñFollowsò 

you on Twitter, or ñSubscribesò to the RSS feed on your Blog or ñFriendsò you on 

MySpace, they create a ñconnection.ò They are connecting with you in the social web 

where they choose to connect to other people and organizations they value ïand that 

is a big part of what Social Media Marketing is all about. 

Making Connections: Friends, Likes (formerly Fans) and Followers

This white paper was developed to help marketers build their companyôs Friend, Fan, 

Like and Follower base on Facebook, Twitter, and other social platforms. The following 

is a list of ideas that range from simple and free, through paid media based, to a few 

that will certainly break convention. Use this white paper as a checklist to ignite the 

growth of your companyôs base of social connections.



ABOUT OVERDRIVE INTERACTIVE

Overdrive Interactive is an online marketing agency based in Boston that helps clients grow 

their businesses with highly creative and measurable social media marketing programs.  We 

specialize in eliminating the blurry line between online media, search engine marketing and 

cutting edge technology to create social media marketing platforms and campaigns that 

encourage engaging experiences, create lasting consumer connections and drive profitable 

customer relationships. 

Social Media Marketing Services

Å Social Media Planning and Strategy

Å Social Media Channel and Profile Development

Å Facebook, YouTube, Twitter and Blog Management

Å Digital Asset Optimization and Distribution

Å Social Media Content Development

Å Social and Facebook Application and Contest Development

Å Friend and Fan Acquisition

Å SocialEye: Social ROI Tracking, Reporting and Analysis

Å Search Engine Optimization, Search Engine Marketing and Online Media Buying

Need help with your Social Media Marketing?  

Take action and see why some of the worldôs leading brands turn to Overdrive Interactive to 

launch, manage and measure their social media marketing channels:

Call us: 617-254-5000

Visit us: www.OverdriveInteractive.com

Like us: www.facebook.com/OverdriveInteractive

Follow us: www.twitter.com/ovrdrv

Download this white paper: www.OverdriveInteractive.com/100ways

Download our Social Media Map: www.OverdriveInteractive.com/social-media-map

See social ranking of companies, brands, celebrities and politicians: www.overdrive50.com
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FREE TACTICS
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FRIENDS, LIKES, FOLLOWERS, FANS, SUBSCRIBERS = CONNECTIONS

Evenwith the switchof Facebooklanguage,we are seeingreferencesto companiesô

connectionson FacebookbeingcalledñFans.òThus,we will continueto use all of the

vernaculartodescribesocialconnectionsinterchangeablyforthiswhitepaper. Enjoy!

Ç GO SOCIAL. Create a Facebook and Twitter profile for your brand.Donôt 

stop there. Download our social media map to help guide you through the 

social web: http://www.ovrdrv.com/maps

Ç GET YOUR HANDS ON THIS WHITE PAPER. Now that you have the 

channel, itôs time to build your community by growing your friends using this 

checklist.

Ç SHARE THIS WHITE PAPER. Send it to people you know and tell them they 

can thank you by becoming your friend.

Ç BE VAIN. Facebook now allows vanity URLôs. If you donôt have one yet, set 

one. It makes it easier to promote your page. Log in to Facebook and visit 

Facebook.com/usernameto set yours now.
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Ç LOVE YOURSELF. Start by becoming a friend of your own company. All 

your friends will see you joined and become aware of your companyôs 

Facebook page.

Ç LOVE YOUR COMPANY. Encourage your employees to become friends.

Their feedback and contribution into your social media efforts will only lead 

to more success.  

Ç SPREAD THE LOVE.Get your 

friends and employees to suggest 

your companyôs Facebook page to 

their friends. Itôs quick and easy.

Ç FACEBOOK TAB IT. Add an ñInvite 

Friendsò tab on your Facebook page

that allows your friends to invite 

their own friends to become a friend 

of your Facebook page. Add the tab, 

then draw attention to it through 

status updates and tweets.

Ç SOCIAL TOP 50.Get added to Overdriveôs 50, a list of the top companies 

and people on social media. Users looking for the top brands on social 

media will be able to find you and become your friend. Add yourself now: 

Overdrive50.com
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